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INVESTOR’S CALENDAR

February – March 2008

February 

5. – 7.2. ITnT 2008 (Trade Fair for 
 Information Technology 
 and Telecommunication focused 
 on Central Europe) 
 Trade Fair 
 Wien, Austria

13. – 14.2. IPOT 2008 (Image Processing 
 and Optical Technology) 
 Trade Fair 
 Birmingham, UK

13. – 15.2. nano tech 2008 
 Conference
 Tokyo, Japan

26. - 27.2. Silicon Sea Belt Summit 
 Conference
 Fukuoka, Japan

27. – 28.2. Shared Services Eastern Europe 
 Conference 
 Budapest, Hungary

March 

5. – 7.3. GOLSS (The Global Outsourcing 
 Location Strategy Summit)
 Conference 
 Prague, Czech Republic

11. – 14.3. MIPIM 2008 (The world´s 
 property market)
 Cannes, France

31.3. – 4.4. The 12th Annual Shared 
 Services Week 
 Conference
 Omni Orlando Resort, USA

Dear Readers,

We can take a certain amount of satis-
faction in the rapid growth of the Czech 
economy in comparison with the econ-
omies of a range of other developed Eu-
ropean countries. Of course, it is neces-
sary to remember that if we are to go 
forward it is not possible to continually 
look back fondly on past results. It is 
an indisputable fact that the outstand-
ing development of the Czech economy 
is driven by the automotive, electronics 
and construction industries. The Czech 
Republic’s long tradition of industri-
al production, its favourable location 
in the heart of Europe, relatively low la-
bour costs and investment incentives un-
derpin the country’s performance in these 
sectors. The current construction boom 
is driven by relatively inexpensive mort-
gages and low VAT. Even though these 
factors will continue to play a positive 
role for some time, it is clear that they are 
unsustainable in the long run. The Czech 
Republic could thus easily transition 
from the “Made in the CR” phase of de-
velopment to the “consumed in the CR” 
phase and become only a destination 
for products manufactured somewhere 
else. Therefore, it is important to de-
velop the sector of value-added services 
and strongly support innovation. 

In my short contribution to this edition 
of Czech Focus, I would like to concen-
trate on services. It is necessary to keep 
in mind that the Czech Republic has re-
cently become a destination not only for 
production operations, but also for large 
companies’ support and development 
centres. In addition to plants for the as-
sembly of computers and production 
of LCD panels, logistics and customer-
support centres are becoming increas-
ingly prominent in the Czech Republic, 
which has been chosen for these pur-
poses by companies such as Microsoft, 
IBM, Olympus, DHL and many oth-
ers. These companies value the coun-
try’s skilled and productive workforce. 
A common characteristic of local 
branches is not only the satisfaction of 
their parent companies, but primarily 
that of their customers. 

Low labour costs are no longer the key 
element. Rather, the dynamism, flex-

ibility and diligence of local employees 
now provide the impetus for investment. 
It is in the Czech Republic’s interest 
to support this trend. This begins with 
necessary changes in the education sys-
tem, which must focus not only on hard 
skills but primarily on soft skills, i.e. 
the ability to work as part of a team, 
time management, communication skills 
and the ability to think independently. 
It is necessary to emphasise language 
skills, as mastery of a foreign language 
is becoming a necessity and repre-
sents another competitive advantage. 
The willingness of Czech firms with sim-
ilar needs to exert pressure on the aca-
demic sphere in this regard is very posi-
tive. Clearly, acceleration of the trends 
toward greater transparency and im-
provement of the business environment 
are of the utmost importance. It is fur-
ther necessary to come to terms with the 
existing bureaucracy and to not yield to 
pressure from Brussels that would result 
in even more red tape. Current trends 
indicate that we are on the right path. 
The Czech Republic must also continue 
to build up its transport and communica-
tions infrastructure. Our current foreign 
trading partners undoubtedly welcome 
these trends. We must now work to de-
liver on the promise that they hold. 

Ivan Pilný
President, Tuesday Business Network

Former Chairman of the Board
Czech Telecom

>> Foreword

Ivan Pilný
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Offshoring? Nearshoring? 
Rightshoring!

of services in some 20 languages. The number 
of people the company employs in Prague has 
already exceeded 1,500 and in 2006 Accenture 
expanded to Brno, the Czech Republic’s second 
city, where it has some 200 employees. Both in-
vestments comprised pilot projects in CzechIn-
vest’s drive to diversify the sectoral structure 
of foreign investment by luring high-value-added 
projects to the Czech Republic. 

These investments were also pilot projects 
in that they were among the first to receive in-
vestment incentives, which until then had been
awarded only to manufacturing investments.
In 2003, the scheme of incentives for selected 
services was formalised in the Framework Pro-
gramme to Support Technology Centres and 
Business Support Services. The scheme, albeit 
in a modified form, has remained in force until 
today. 

Steady Growth
2003 saw the first large wave of projects with 

seven companies announcing investments in the 
Czech Republic that year. DHL’s Pan-European 
IT support centre is still the largest investment 
project in international business support serv-
ices in the country with over USD 200 million 
invested and 1,300 jobs created in less than four 
years. The project involved the relocation of 
an enormous amount of data processing opera-
tions from all other European countries. Other 
large projects of that year included those of Exx-
onMobil (300 jobs) and Symbol Technologies 
(500 jobs; Symbol is now part of Motorola). 

The next few years saw a steady inflow 
of foreign investors. Of these, Honeywell stands 
out as its Aerospace Business Support Center
in Prague offers support for the company’s busi-
ness operations in Europe, the Middle East, 
and Africa (EMEA); finance, sales, marketing, 
human resources as well as R&D activities are 
managed out of Prague. The facility also houses 
EMEA operations for Honeywell’s Automation 
and Control Solutions and Global Credit and 
Treasury Services divisions and employs near-
ly 500 people. Another interesting project is 
Hewlett-Packard’s computer technology sup-
ply-chain headquarters for Europe, the Middle 

In less than 10 years, Central Europe has become one of the world’s hotspots for international business support 
services. Companies large and small have set up IT support, shared services, and customer support centres in 

cities such as Prague, Brno, Budapest and Krakow to support their operations or clients in Europe and beyond. 
The Czech Republic has played a prominent role in this trend and is ready to compete for its share of an even 

larger number of projects predicted for the next few years.

Offshoring, back-office operations, business-
process outsourcing – very few Central Europe-
ans had ever heard these terms just a few years 
ago but most of them have at least read about 
them by now. This is not surprising: some 200 
centres engaged in these activities have been set 
up in Central Europe in less than ten years. Al-
though many people still associate offshoring and 
outsourcing with India, Central Europe has firmly 
established itself as another favourite location for 
this type of activities. Companies first tested 
the waters throughout the 1990s but the real in-
flow of international IT support centres, shared 
services centres, and multilingual customer sup-
port centres to this region did not start until after 
2000. 

Number of new BPO centres established in CEE by year

The Pioneers
In the Czech Republic the first truly interna-

tional business support services centre were es-
tablished relatively recently, in 2000-2001. IBM 
selected Brno’s Technology Park as the location 
for its Global Services Delivery Centre. Since its 
modest beginning – in 2000, the company an-
nounced that it would create 70 jobs – the cen-
tre has grown to more than 2,100 employees 
today.

Accenture won a tender to consolidate Eu-
ropean back-office accounting and other opera-
tions for a French chemicals firm and selected 
Prague for its BPO centre. Since then the centre 
has attracted many other clients from a range 
of sectors and now provides them with a range 

>> Sector Focus

IBM Global Services Delivery Centre in Brno‘s Technology Park
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East and Africa, which is located in Rudná, a sub-
urb of Prague, and employs about 100 people.  

The most recent projects include the finan-
cial and accounting centre (as well regional 
headquarters for Central and Eastern Europe)
of SITA, IT business solutions and commu-
nications services to its members, 600+ air-
transport industry players, and the IT develop-
ment centre of the German stock exchange, 
Deutsche Börse. Nearly all of these centres 
were built on greenfields, with the acquisition
of the Czech call centre operator Lion Teleserv-
ices by the SR Teleperformance of France be-
ing a notable exception. 

The massive inflow of international busi-
ness support services centres to the Czech 
Republic has been shored up by a number 
of studies, which rank the country among the 
best locations for this type of services. In 2004 
the country ranked fourth in the world and first 
in Europe in AT Kearney’s Offshore Location 
Attractiveness Index and it has maintained its 
position among leading outsourcing destinations 
ever since. With some 50 international business 
support services centres, the Czech Republic 
has the highest density of international business 
support services in Central and Eastern Europe: 
Hungary, which has roughly the same popula-
tion, has approximately 25% fewer centres than 
the Czech Republic and Poland, with four times 
as many people, has only about 20 more centres 
than the Czech Republic.

Regional cities on the rise
When examining the list of international busi-

ness support services centres in the Czech 
Republic, two trends have become apparent 
in recent years. The first trend is that companies 
are increasingly looking beyond the capital city 
of Prague for alternative locations for this type 
of operations.

Brno attracted one of the initial investors 
in this area, IBM, in 2000 but after that the city 
had to wait a few years for further investments 
in international business support services. A lack 
of modern office facilities was cited by most 
potential investors as a reason for not selecting 
the city over other locations. The situation 
changed once suitable class-A offices became 
available in 2004-2005 and since then Brno has 
seen a steady inflow of IT services, call centres, 
shared services and software development. 

Apart from IBM, the largest centre in Brno 
is the shared services centre of the US com-
pany Symbol Technologies, which shares fa-
cilities with the company’ European repair centre 
and employs over 500 people. The German air-
line Lufthansa supports its customers across 
Central and Eastern Europe from Brno and its 
aircraft-calibration centre helps the airline to load 
its planes in the efficient manner. The electronics 
goods retailer DSG, the owner of the Dixons, 
PC world, Curry’s and ElectroWorld chains, is 
transferring its financial shared service operations 
from Great Britain. The Indian outsourcing giant
Infosys selected Brno in 2004 as the location from 
which it supports its European customers; the 
Brno centre cooperates with and complements 
Infosys’s high-volume business-process outsourc-
ing centres in India. These investments put Brno 
firmly on the map in terms of investment in in-
ternational services and the consulting firm Atos 

The Park office campus in Prague hosts shared services and other operations of Accenture, Computer Associates, DHL IT Services,
Honeywell, Sun Microsystems and many others

Number of BPO centres by country, 
2006

Czech President Václav Klaus and head of Infosys BPO Mohandas Pai at the official opening of Infosys facility in Brno

Consulting recently evaluated Brno as the best 
European location for shared services (see later).

Ostrava’s development as a location for invest-
ments in business support services has followed 
a similar path as that seen in Brno: after initial in-
vestments in international business support serv-
ices by the Finnish IT company TietoEnator and 
GE Money Bank in 2003 and 2004 respectively, 
the city had to wait until suitable modern offices 
become available to attract further investments. 
In August 2007, HSBC bank announced that it 
would establish its customer support centre for 
Central and Eastern Europe in the city, creating 
up to 400 jobs. As the Czech Republic’s third 
largest city and due to the very high population 
density within a 100-kilometre radius, where 
nearly one million people live, Ostrava certainly 
has the potential to attract a similar number 
of international business support centres as Brno.  

Olomouc, only the fifth largest city in the Czech 
Republic with a population of just over 100,000, 
shows that even smaller Czech cities have 
the potential to attract a few international busi-
ness support centres. The US logistics company 
Schneider National set up a shared services 
centre in Olomouc in 2004 and a year later the 
British firm Westcombe Business Research 
established a call centre there. Both companies 
selected Olomouc because of the city’s abun-
dance of workers speaking major European 
languages – Palacký University has been a major 
source of well-educated multilingual talent. Plzeň 
has attracted the attention of potential investors 
recently as the US outsourcing company ADP 
Employer Services has recruited staff for its 
centre in Plzeň; the company already has a global 
centre in Prague. 

There are international business service cen-
tres in several other smaller Czech towns and 
cities, including Foxconn’s shared service centre 
in Pardubice (pop. 91,000), Johnson Controls’ 
center in Česká Lípa (pop. 40,000) and the shared 
service centre of Siemens VDO (automotive 
components) in Frenštát pod Radhoštěm (pop. 
12,000). All of these centres share facilities with 
these companies’ manufacturing operations.  

Eastern European languages 
coming into fashion

Until relatively recently shared services, call 
centres and outsourcing were used primarily by 
US and British companies, though after some 

>> Sector Focus
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a certain delay German, French and other mul-
tinational firms also started to embrace them. 
Despite the rise of English as the almost universal 
language of business, companies with operations 
and customers in Europe still have to maintain 
their ability to communicate with their subsidiar-
ies and customers in one or more European lan-
guages. This benefits countries such as the Czech 
Republic, which can offer a sufficient multilingual 
workforce to potential investors in business sup-
port services. 

Although German rivals English as the most 
preferred foreign language in the Czech Re-
public due to geographical proximity and com-
mon cultural and historical ties, many Czechs 
speak languages such as French, Spanish, Italian 
and Russian. Many of the existing investors use as 
many as 20 languages in their international busi-
ness support services centres in the Czech Re-
public. Accenture and Icon Communication 
Centres say they are able to cover their custom-
ers’ needs in 20 languages, ExxonMobil’s centre 
operates in English, French, Russian, Norwegian 
and Dutch, while the TeamTrackers call centre 

tracks lost luggage for Air France and other air-
lines in English, French, German, Italian and Span-
ish. The growing need for European languages 
other than English gives the Czech Republic 
an advantage over India and other Asian coun-
tries, which can offer an abundance of workers 
who, however, are skilled only in English. 

The rapid growth of Central and Eastern Eu-
ropean economies has brought about an increase 
in purchasing power and consumer spend-
ing. Growth in demand for consumer goods 
and services has therefore encouraged many 
companies to set up international centres for 
this region. Lufthansa, Tesco Stores, HSBC, 
and the Taiwanese computer manufacturer 
ACER have opened such centres in the Czech 
Republic. The semiconductor company Texas 
Instruments opened its new Customer Support 
Centre for Central and Eastern Europe in Prague 
in mid-2007. The centre offers design engineers 
the possibility of easily reaching product informa-
tion and technical support via an expert TI engi-
neer in one of ten languages spoken in the region, 
including Polish, Czech, Hungarian and Russian. 

Atos ranks Brno as the best European location for shared services

Bright outlook
Geographical and cultural proximity to Western 

Europe, growing markets in Central and Eastern 
Europe and the availability of workers who speak 
both English and other European languages, in-
cluding minor ones, make the Czech Republic 
and other countries in the CEE region attractive 
locations for international business support serv-
ices. This type of operations follows on the mas-
sive inflow of foreign investment in manufacturing 
which the region has enjoyed since the political 
and economic changes in the early 1990s. 

The consulting firm McKinsey & Co. esti-
mates that there were some 45,000 people 
employed in international business support serv-
ices in Central and Eastern Europe in 2005 and 
argues that by 2008 the number will increase 
to 130,000. The company predicts that by 2010 
the number of people employed in business-proc-
ess off shoring and IT in the region could increase 
to some 180,000 in a low-growth scenario and 
up to 400,000 in a high-growth scenario. As 
a country already well-established on the map for 
potential investors, the Czech Republic is well po-
sitioned to attract a good share of these jobs.

Growth of employment in international
business support services in CEE

Icon Communication Centres in Prague (Building developed by Real Estate Karlin Group, www.karlin.cz)

>> Sector Focus

Location People skills & availability Cost factor + incentive Shared services environment Total
Maximum 40 30 30 100
Brno (Czech Republic) 28 25 25 78
Bangalore (India) 25 30 20 75
Budapest (Hungary) 25 24 25 74
Prague (Czech Republic) 25 24 25 74
Manchester (UK) 25 21 25 71
Cardiff (UK) 25 22 24 71
Barcelona (Spain) 25 21 24 70
Glasgow (UK) 25 21 24 70
Edinburgh (UK) 24 21 23 68
Belfast (UK) 23 23 22 68
Manila (Philippines) 20 28 20 68
Lodz (Poland) 21 27 20 68
Lisbon (Portugal) 23 22 23 68
Warsaw (Poland) 21 26 20 67
Amsterdam (Holland) 24 19 21 64
London (UK) 25 14 25 64
Rotterdam 22 19 22 63
Dublin (Ireland) 22 16 23 61
Krakow (Poland) 20 26 15 61
Bratislava (Slovakia) 19 26 15 60

Source: Atos Consulting, Update on Shared Services Locations, 2006

Source: McKinsey & Co.: Overlooked Potential for Outsourcing 
in Eastern Europe, 2006

ed.
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International business support services centres in the Czech Republic

Company Activity Number of employees* Location
Accenture shared services 1,500 Prague
ADP shared services 400 Prague/Plzen
Ariba shared services 90  Prague 
AXA Assistance call centre n/a Prague
Bank Austria Creditanstalt shared services 120 Prague
CA (Computer Associates) IT services 200 Prague
Cognizant IT services 200 Prague 
Commerzbank IT services 100 Prague
CSC IT services 500 Prague 
Deutsche Börse Services IT services 150 Prague
Deloitte Central Europe Service shared services n/a Prague
Deloitte BPO G&I shared services n/a Prague
DHL  IT services 1,300 Prague 
EDS IT services 100 Prague
ExxonMobil  shared services  900 Prague
Hewlett Packard  regional HQ for imaging products   100 Prague 
Honeywell shared services/regional HQ  400  Prague
ICON Communication Centres call centre 100 Prague
InBev shared services 270  Prague
Interoute customer support centre 150 Prague
Johnson & Johnson shared services 80 Prague
Johnson Controls  shared services  60  Česká Lípa
LogicaCMG  shared services, IT services n/a Prague
Ness Technologies IT services 150  Prague/Brno/Ostrava
Olympus European call centre n/a Prague 
SAP shared services 250  Prague 
Skype IT services, software development 100 Prague 
Siemens Business Services shared services  700  Prague
Sun Microsystems IT services, software development 300 Prague
Team Trackers (Air France) call centre 300 Prague 
Tesco Stores IT services 200 Prague
Texas Instruments customer support centre n/a Prague
Accenture IT services 200 Brno
ACER  customer support centre  50 Brno
DSG (Dixons/ElectroWorld) shared services 50-200 Brno
IBM Global Services IT services 2,100 Brno
Infosys BPO  shared services 400 Brno 
LogicaCMG customer support centre 190 Brno
Lufthansa/Global Telesales call centre, aircraft load-calibration centre 400 Brno
Ness Technologies IT services 100 Brno
PPG shared services  70 Brno
Red Hat IT services, software development 200 Brno
SAP shared services 100 Brno
Symbol Technologies  shared services/customer support 500 Brno
Tesco Stores shared services  160  Brno 
GE Money  customer contact centre  500  Ostrava
HSBC customer support centre 400 Ostrava
Ness Technologies IT services 100 Ostrava
TietoEnator IT services  1,000 Ostrava
Panasonic software development 50 Plzeň 
ADP shared services n/a Plzeň/Prague 
Lion Teleperformance call centre 300 Hradec Kralové 
Foxconn shared services 200 Pardubice
iPLATO IT services, software development 50 Pardubice 
Schneider National shared services 300 Olomouc
Westcombe call centre 30  Olomouc 
Lapp Group  shared services  50  Zlín 
Siemens VDO Automotive shared services 60 Frenštát pod Radhoštěm

Notes: IT and software development projects of Czech companies and small projects of foreign companies in Prague are not included.
* Last number known or number of planned jobs.

>> Sector Focus
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Czech Aesthetic Surgery: Become 
beautiful in the Czech Republic!

A quarter of the patients in Prague’s clin-
ics are foreigners. The Czech Republic 
has established itself as a popular des-
tination of medical and health tourism. 
Despite the boom in the 1990s, aesthetic 
surgery is not a new phenomenon in Czech 
medicine. The founder of Czech plastic sur-
gery was Professor František Burian, who 
in 1932 was the first in the world to gain 
official recognition for plastic surgery as 
a separate surgical field. After gaining expe-
rience on the battlefields of the First World 
War, during which he treated burned and 
disfigured soldiers, Professor Burian estab-
lished the world’s first plastic surgery centre 
in Prague’s Vinohrady Hospital. In the fol-
lowing decades the centre focused mainly 
on treatment of congenital birth defects, in-
juries and burns. Until the 1990s there were 
approximately ten state-run plastic surgery 
clinics in the former Czechoslovakia. 

As the end of the 20th century elevated 
the cult of youth and beauty to a generally ac-
cepted standard, body awareness was unlikely 
to stop in fitness centres and wellness shops. 
In response to this trend, the superior reputa-
tion of Czech plastic surgery naturally invaded 
the area of aesthetic medicine. Despite the 
fact that the Czech Republic does not actively 

advertise medical tourism, the country’s 
clinics are attractive to foreigners due to 
the excellent combination of word-of-mouth 
recommendations of local specialists, a choice 
of state-of-the-art medical facilities charging 
very competitive prices, favourable transpor-
tation costs, and, as a bonus, the picturesque 
cities of Prague and Brno as well as a Bohe-
mian spa town in which it is possible to spend 
a couple of relaxing days while undergoing 
treatment and recovery.

Clients can choose from approximately 
150 out-patient facilities and 17 clinics 
and hospitals. For the sake of various physi-
cal improvements, the Czech Republic is visit-
ed mainly by German, Austrian, British, Irish, 
American, and Russian clients. While most of 
the patients are women, the number of men 
who come here for treatment has been ris-
ing considerably. The latest trend involves 
the simultaneous treatment of couples who 
come here together on a several-day holiday 
during which both undergo selected aesthetic 
procedures. 

What are the standard procedures per-
formed? To name but a few: eyelid surgery 
(blephoroplasty), ear pinback (otoplasty), 
nose reshaping (rhinoplasty), facial and neck 
surgeries (facelift), lip augmentation, laser 

>> Spotlight on Services

depilation, hair transplants, removal of scars 
and wrinkles, breast augmentation/lift/reduc-
tion, liposuction (lipoplasty), thigh and arm 
surgery, tummy tuck (abdominoplasty), com-
prehensive dental treatment, etc. 

To choose the right medical facility, it is ad-
visable to make inquiries on the reputation 
of the clinic and conditions for procedures, 
including post-op care. Reputable specialists 
are members of the Association of Plastic 
Surgeons, the Association for Aesthetic Sur-
gery or even the International Organization of 
Plastic and Reconstructive Surgery. 

ed.

Czech Aesthetic Surgery: Become Czech Aesthetic Surgery: Become 
Beautiful in the Czech Republic!Beautiful in the Czech Republic!

It is said that visiting a beautiful place enriches the human soul and 
cultivates the spirit. However, visiting the Czech Republic and Prague 
in particular can make even your physical self more attractive. Claiming 
that the cause is the magic of Prague would be a little too kitschy. What 
makes the difference here is the mastery of Czech aesthetic surgeons, 
whose clientele has become broadly international. 

Illustrative photo

Illustrative photo
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Czech Business Climate 
Offers Great Potential

Interview with Helen Hickin
Managing Director, ICON Communication Centres

Helen Hickin witnessed the birth of a fast-moving and exciting sector in first half of the 
1980s – the call centre industry. Having built a very solid background with Marks & Spencer 
plc, she transitioned from retail management to this new sector in 1988. In 2003 Helen 
became a key member of the founding team of ICON Communication Centres, the Czech 
Republic’s first truly international call centre. The company was founded in April of that year 
and Helen has since played an important role in ensuring that the Czech Republic is recog-
nized as a near shore location providing high-quality, cost-efficient call centre services.

Why did you decide to invest in the Czech 

Republic? 

The Czech Republic is the fastest grow-
ing market for contact centres in Europe at
an annual growth rate of 20 percent. With ad-
vanced telecommunications networks, highly 
educated workforce and good geographical 
location in the heart of Europe, the Czech 
market offers great potential for the contact 
centre business.

Has your investment met your expectations?

ICON enjoyed 5.5-fold turnover growth 
from 2003 to 2006. This was supported by 
having attracted and won an enviable blue-
chip client portfolio for which ICON offers an 
extensive range of language and contact cen-
tre services. So the answer has to be yes. 

Are you happy with your Czech employees? 

Very happy. The Czech Republic has what 
we believe to be one of the most industrious 
workforces in the world. They are not afraid 
of hard work or long hours to get the job done 
and their level of education and language skills 
are second to none.

Are Czechs’ languages skills improving?

Language skills in the Czech Republic are 
better than in many other Central European 
countries and we can only see them improv-
ing. For example, some 45 percent of peo-

ple in the Czech Republic can participate
in a conversation in a major Western Europe-
an language such as English, Spanish, French, 
German or Italian. This is great for our busi-
ness model and allows us to offer first-rate 
language services to our clients.

Czech wages are going up. Is this a threat? 

Are you considering moving eastwards?

Salaries in the Czech Republic are on the rise 
but are still lower than those for most key skill 
levels in other Central European countries.
To ensure competitiveness in our sector, 
we are of course investigating the benefits
of opening another site further eastwards. 
However, we realize that to be able to offer 
quality multilingual services our headquarters 
in Prague will always serve us well.

Many new investors are now looking

at Brno, Ostrava and other secondary cit-

ies. What is your view of these locations?

It was no surprise to us that Brno would 
quickly become the second location of choice 
for both ICON and other international com-
panies. Brno is easily accessible from the UK 
and Germany with daily flights from London 
and Munich and is strategically located in 
the middle of European road and railway routes. 
For two consecutive years Brno won the prize 
for European City of the Future, outgunning 
Warsaw, Bratislava and Budapest. Ostrava 
is rapidly moving out of the shadow of both 
Brno and Prague and has seen investment from 
companies such as Hyundai. Again, it offers 
fantastic transport links as well as a well-edu-
cated multilingual workforce. 

What would you advise the Czech govern-

ment to change to help your company grow?

I would ask for the continuation of nation-
al initiatives that are targeted at creating an 
economic environment that invests in educa-
tion and training, continued embracement of 

the EU, provision of a favourable tax environ-
ment, and ennoblement of labour flexibility.

Has life in the Czech Republic changed 

since EU accession in 2004?

Prague hasn’t changed very much because 
it was more closely aligned to the West than 
any other part of the Czech Republic. It’s 
the Czech Republic’s regional development 
of roads, education and utilities that has seen 
the most benefit from the EU’s injection of near-
ly 2.5 billion euros following accession in 2004. 
This can only benefit the country as a whole and 
make it easier to expand a business like ours 
into other areas of the Czech Republic.

Is relocation and the life of expatriates in 

the Czech Republic easier than it was before 

2004? 
EU accession has definitely made life eas-

ier here; bureaucracy is still prevalent with 
countries outside of the EU, though it is not 
insurmountable. The Czech Republic has 
a great infrastructure in place to support 
a most favorable quality of life. A public trans-
port system that’s effective, reliable and runs 
on schedule. A health system where the ex-
pertise of medical professionals matches that 
of their western counterparts and fantastic in-
ternational schools that ensure expat children 
get the very best education. It has to be noted, 
on the whole, that the country welcomes the 
expat community, which goes a long way to-
ward facilitating successful relocation.

What is your favourite place in the Czech 

Republic? 
As business life can be pretty hectic, I must 

say that one of my favourite places for a little 
relaxation is Mariánské Lázně, where I enjoy 
indulging in some of the Czech-perfected spa 
treatments. 

ed.

Icon Communication Centres in Prague 
(Building developed by Real Estate Karlin Group, www.karlin.cz)

Helen Hickin
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From the “Ends of the Earth” 
to the Czech Republic

In 1465 the Bohemian king George of Poděbrady sent a group of noblemen on a peace mission to England, 
the Netherlands, France, Spain and Portugal. The diary of one of these men served as the basis of the celebrated 
Czech author Alois Jirásek’s novel “From Bohemia to the Ends of the Earth”. Of course, much has changed since 

that time. Not only are Spain and Portugal not considered the “ends of the Earth” in the Czech Republic, 
but the relations between these countries have grown stronger as well. 

Spanish and Portuguese investors are not as 
numerous in the Czech Republic as their coun-
terparts from Germany, Austria, the Nether-
lands and the United States. There are several 
reasons for this. The first is that Spanish and Por-
tuguese firms invest heavily in Latin American 
countries, with which they have strong histori-
cal and cultural ties. The second reason is that 
the business and investment environment in 
the Czech Republic is less well known in Spain 
and Portugal than in countries that are geo-
graphically and culturally closer, such as Germa-
ny, Austria and the Netherlands. Third, in both 
Spain and Portugal there is a prevalence of small 
firms, which invest less abroad than do powerful 
multinational companies. Therefore, at the be-
ginning of the 1990s companies from the Iberian 
Peninsula barely took part in the privatisation 
in the Czech Republic and held off on greenfield 
investments until the very end of the decade. 
In the case of Spanish investments, however, 
personal and company ties have played a re-
markable role in this regard (see later).

Spanish automotive investments
As in the case of a range of other countries 

from which foreign investments have flowed 
into the Czech Republic, the automotive in-
dustry is of great importance among Span-

greenfield investment in the Czech Republic. 
The company has created roughly 900 jobs and 
has invested approximately CZK 700 million 
in its plant, which supplies the Volkswagen group, 
TPCA in Kolín and Suzuki’s Hungarian factory. 

Selected Portuguese and Spanish investors in the Czech Republic

Spanish origins in Bohemia

The current profile of Spanish invest-
ments in the Czech Republic is to a cer-
tain extent derived from the life story 
of Artemio Precioso Ugarte, a man 
whose personal history could be the ba-
sis of a Hollywood epic. Born in Spain, 
Ugarte emigrated to Moscow before 
the Francoist takeover. He later moved 
to communist Czechoslovakia, where he 
had an academic career at the Univer-
sity of Economics, before resigning from 
the Czechoslovak Communist Party and 
returning to Francoist Spain in 1959. As
a dissident in Spain, Ugarte was unable to 
find work, so he started his own company, 
Emersa, an exclusive importer of Bohe-
mian crystal. In 1972, three years before 
Franco’s death, the Spanish authorities re-
turned Ugarte’s passport to him and, after 
13 years, he visited Prague again. His visits 
became ever more frequent, mainly due 
to business, but also because of the beau-
tiful Dana Medřická, a famous actress at 
the National Theatre in Prague, who re-
ceived flowers from a secret admirer af-
ter every performance. This “soap opera” 
eventually ended in marriage. 

The economic activities of Artemio 
Precioso Ugarte did not end with glass 
and porcelain, however. In the 1970s his 
son, Artemio “Chirca” Precioso Eguidazu, 
represented Merkurie, a Czech manufac-
turer of washing-machine motors. In addi-
tion to glass, he also traded in many other 
products and his Czech-Spanish activities 
reached so far that he “imported” coach-
es for hockey clubs in Spain. In the 1990s 
he worked with several Spanish investors 
which eventually established successful 
operations in the Czech Republic.

ish investments here. The reason for this is 
clear: important players in this sector have 
transferred operations to Eastern Europe 
and thus it has been necessary for their first-, 
second- and third-tier suppliers to follow them. 
The Spanish are no exception.

Grupo Antolín began tentative production 
at facilities in Jablonec nad Nisou in 1994. Ini-
tially, the company had to overcome the birth-
ing pains of early Spanish investors, including 
bureaucratic hurdles. By 1999 the company 
had moved to Chrastava and employed near-
ly 500 workers. In 2002 it invested in a new 
plant in Turnov and received Volkswagen’s 
award for the best just-in-time supplier. Today 
Grupo Antolín’s plant is still the largest Spanish 

Grupo Antolín - plant in Chrastava

Aqualia

CIE Automotive / Egaňa

Cikautxo

Copreci
Eika

Grupo Antolin

Grupo Antolin

Grupo Antolin

Industria TajoLana

Maier

Matz ErekaObrascón, 
Huarte y Lain

Roca (Laufen)

Telefónica O2
Indra/Soluziona

Visa Automoción

Viscofán

Aludec Iberia 

Batz 

Carre & Coromina 

ESSA 

Grupo Recyde 

Zanini 

Epoli – Espumas de Polietileno

Estereofoto 
Geoengenharia

Logoplaste

Mota – Engil Group

Mota – Engil Group

Pro Tempore SGPS

Silvério Duarte Vidal

Spanish investors

Portuguese investors
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In October 2007, the newly established Hyundai 
Motor Manufacturing Czech announced that, 
instead of using a Korean supplier as originally 
planned, Grupo Antolín would be its supplier 
of interior components. This Spanish firm will 
thus very likely expand its operations in the 
Czech Republic with the establishment of an-
other manufacturing plant. 

Cikautxo acquired a production hall in Ja-
blonec nad Nisou in 1999 to begin production 
of moulded plastic components for clients 
such as Toyota Peugeot Citroenn, Volkswagen, 
OPEL, Bosch-Siemens and Elektrolux. Cikautxo 
currently has over 300 employees in Jablonec. 
With Cikautxo having blazed the trail, other 
companies from Grupo Mondragón followed. 

Since 2005 Maier has rented a production hall 
in Prostějov, where it employs over 200 people 
making plastic components for PSA, Toyota and 
Renault. Matz Ereka joined forces with the Ko-
voplast manufacturing cooperative in Uherské 
Hradiště and has also produced plastic parts 
there for the automobile industry since 2005. 
Industrias Tajo has operated in the same sector 
since 2004 at its facilities in Moravská Třebová, 
where it employs more than 100 workers. 

The Basque company CIE Automotive 
is among other companies with interests 
in the Czech Republic. In 2000 its owner, Javier 
Egaña, acquired Unitools Press CZ in Valašské 
Meziříčí, which manufactured pressed sheet-
metal parts for Škoda Auto. Afterwards, 
in 2003, Egaña s.a. joined with the Aforaza co-
operative and expanded its Czech operations. 
Today nearly 400 employees work in four Czech 
manufacturing plants.

The next wave of Spanish automotive invest-
ment featured companies such Visa Automo-
ción from the Galician city of Viga on the other 
side of the Iberian Peninsula. From its plant 
in the Borské Pole industrial zone in Plzeň, 
where it employs over 300 people, this compa-
ny currently supplies steel seat frames primarily 
to French carmakers. 

Other Spanish 
manufacturing investments

Copreci established a joint enterprise 
with the traditional Czech producer Mora Mora-
via under the name Zerco, which today holds 
a leading position in Eastern Europe in the area 
of components for kitchen appliances. Eika, 
another company from Grupo Mondragón, ac-
quired a foundry from Mora Moravia in 2000 
in order to produce stovetops. The company 
gradually expanded to another plant in Prostějov, 
where it employs 300 workers.

The producer of artificial casings for the food 
industry, Viscofán, acquired a German firm and 
in 1994 began to transfer part of its production 
to České Budějovice, where it found a Czech 
partner, Gamex a supplier to the printing and 
paper industry. Having received investment in-

centives, the company expanded and founded 
its own development and distribution centres in 
2003. Viscofán is now one of the main foreign 
investors in the South Bohemia region. 

Lana provides another, very recent example 
of non-automotive investment from Spain. This 
company has invested in a new production hall 
in Ždírce nad Doubravou near Havlíčkov Brod. 
Lana plans to employ approximately 100 peo-
ple there in the production of laminated panels 
for the construction industry.

Roca, a Catalan manufacturer of ceramic 
products, acquired a Swiss competitor, Laufen, 
which had two production plants in the Czech 
Republic – JIKA Bechyně and Keramické závody 
Znojmo. Today Laufen CZ, which covers the 
Eastern European activities of the Roca group, 
employs nearly 1,000 people and manages op-
erations throughout Eastern Europe, including 
countries of the former Soviet Union.

Spanish investments in services
If we focus on the services sector, we will 

not find a particularly long list of Spanish in-
vestors in the Czech Republic. Nevertheless, 
a few examples come to the fore, such as 
Barceló, which renovated and converted 
an old office building in Prague into a four-
star hotel. To this we can also add an invest-
ment by the FCC investment group, namely 
the company Aqualia, in the North Moravian 
waterworks and sewage system in the value 
of nearly EUR 250 million in 2006.

Spanish construction companies are repre-
sented by Obrascón, Huarte y Lain (OHL), 
which in 2003 acquired the majority stake in 
Železniční stavitelství Brno. Today’s OHL ŽS, 
which originally specialised in the construction 
of rail lines, now operates in other fields, such 
as road and building construction. The company 
has taken part in the renovation and finishing 
construction of the Masaryk University campus 
in Brno and serves as a base for the OHL group’s 
eastward expansion, refurbishing and modernis-
ing rail lines in Montenegro and Hungary, build-
ing a highway in Azerbaijan and is competing for 
other Eastern European projects.

When looking at foreign-investment statistics, 
Telefónica s.a. and its acquisition of a stake in 
Czech Telecom and Eurotel stand out. Now 
known as Telefónica O2 Czech Republic,
CT-Eurotel came under Spanish control 
in 2005. Telefónica holds a 70% stake in the 
company, for which it offered CZK 82.6 billion.

Telefónica’s investment may be followed 
by a wave of interest from other service-sec-
tor investors from the Iberian Peninsula. One 
Spanish firm is exploring the possibility of set-
ting up a call centre and there is expected in-
terest from companies involved in developing 
software for the telecommunications sector. 

Portuguese investments
As Portugal is smaller than Spain, it is no sur-

prise that there are fewer Portuguese inves-
tors in the Czech Republic. However, there 
are several interesting examples of Portuguese 
companies operating here and the number 
of Portuguese investors is growing. 

Among the biggest Portuguese investors in 
the Czech Republic is Mota-Engil, Portugal’s 
largest construction company, which owns 
roughly 10 firms in the Czech Republic and 
is an important real-estate developer here. 
Mota-Engil’s activities include design work 
and the company covers a broad spectrum 
of other construction-related activities. Anoth-
er big Portuguese investor is the holding com-
pany EFACEC, which is involved in the sale 
of electronics and electrical instruments. From 
the Czech Republic, EFACEC coordinates its 
network of business and technical representa-
tives in most Central and Eastern European 
countries. 

Spanish cooperatives 
in the Czech Republic

For the Czech Republic, which only 
recently transitioned from nearly 100% 
state ownership of manufacturing plants 
to almost fully private ownership, it is in-
teresting that most Spanish investments in 
the country are implemented by Basque 
cooperatives of companies associated in 
Grupo Mondragón, such as Cikautxo, 
Maier and Tajo Plásticos in the automotive 
industry or Copreci, Lana and Eika in other 
sectors. Most of the companies in Grupo 
Mondragón are cooperatives in which 
most shares are owned by the employees 
and which have a rich tradition, particu-
larly in the Basque country. While today 
clusters represent a fashionable form of 
cooperation, Spanish cooperatives have 
in essence played the same role for sev-
eral decades. In order for smaller Spanish 
firms to enlist the aid of partners in the 
market, linguistic affinity is also necessary. 
If the expansion of the initial pioneers such 
as Grupo Antolín to the Czech Republic 
was fraught with great uncertainty and a 
high level of risk, those that followed five 
or ten years later tread a well-beaten, 
clearly marked path. Individual firms from 
Grupo Mondragón are thus preparing an 
easier route for their partners than they 
experienced themselves. 

Illustrative photo, Viscofán - products
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Four Portuguese companies have manu-
facturing operations in the Czech Republic. 
In Libčice nad Vltavou, near Prague, Epoli-Es-
pumas de Polietileno produces and processes 
polyethylene foam for construction and packag-
ing. Moracell, which was established by Pro 
Tempore SGPS, is focused on the production 
and distribution of a wide range of paper prod-
ucts for personal hygiene and household uses. 
S-Forest, founded by the Portuguese entrepre-
neur Silvério Duarte Vidal, processes and ex-
ports Moravian wood to Portugal.  In the 1970s 
Logoplaste came up with an innovative concept 
for the production of plastic packaging used 
in the food industry. Known as “Hole in the Wall”, 
this in-house manufacturing concept means that 
the company is integrated into the production 
spaces and infrastructure of its customer, e.g. 
a producer of dairy products or non-alcoholic 
beverages. Logoplaste’s customers include com-
panies such as Yoplait, Nestlé Danone, Coca-
Cola, Unilever, Procter & Gamble and Arla 
Foods. All of these multinational companies also 
have production plants in the Czech Republic. 

Joint ventures predominate 
Most Portuguese investments, from manu-

facturing projects to consulting firms, have 
been implemented in the Czech Republic 

through the establishment of joint ventures 
between Czech and Portuguese entities. Part-
nership with a local company is a fundamental 
way to facilitate entry into a culturally dissimi-
lar and less well-known market. One example 
of this is the investment of Estereofoto Geo-
engenharia, which acquired a stake in the 
Brno-based firm EGS. The company provides 
services in the fields of geodesy, photogram-
metry, topography, cartography, and geo-
graphic information systems. 

For many Portuguese companies, invest-
ments in the Czech Republic serve as a gate-
way to Central and Eastern Europe. Besides 
the aforementioned EFACEC, we can also 
mention the construction company Mota-
Engil, which expanded to Slovakia through 
its Czech subsidiary Sefimota. Through their 
investments in the Czech Republic, Portu-
guese companies are entering the aware-
ness of foreign investors in the country, 
which are now beginning to invest further 
east. Portuguese companies are thus gain-
ing the chance to follow these companies 
and expand their operations in Central and 
Eastern Europe. 

Jakub Mikulášek (Spanish investments) 
and Henryk Paciorek (Portugese investments)

Comparison: Portuguese imports to the Czech Republic 
and Czech exports to Portugal

Comparison: Spanish imports to the Czech Republic 
and Czech exports to Spain

 2000 2001 2002 2003 2004 2005 2006 2Q 2007
Spain* 31,983 8,751 29,889 50,842 54,429 4,204,058 -78,800 56,480
Portugal* 1,193 -1,089 16,645 945 -3,853 271 -20,304 566

Foreign direct investment from Spain and Portugal

Souce: Czech National Bank 2007 (table), Czech Statistical Office 2007 (graphs)

Recommendations 
for potential investors

How does the future of Spanish investments 
appear to those who are in direct contact with 
them? What would they recommend to Span-
ish entrepreneurs? 
We asked Sara Alcaide Guindo, Economic 

and Commercial Counsellor at the Span-

ish Embassy in Prague, and attorney Dr. 

Jaroslav Planeta, who assisted a range 

of the above-mentioned companies with 

their entry into the Czech Republic. 

Their advice to newcomers:
• The Czech Republic is far from being a typi-
cal low-cost country. Most markets are satu-
rated and, as in Western Europe, the focus is 
primarily on quality.
• You must be prepared to use English and 
begin to cooperate with a local partner as 
early as possible. A growing number of young 
Czechs speak Spanish, which has become 
a very popular language here. Nevertheless, 
this will not help the launch of your company. 
• Environmental regulation is often compli-
cated and stricter than in older EU member 
countries. However, the amount of paper-
work significantly decreased with the Czech 
Republic’s accession to the EU. 
• The Czech Republic has low unemploy-
ment and you must be prepared to compete 
with other firms for employees.
• The Czech Republic offers high quality 
for lower prices than in western countries. 
The CR is very technologically advanced and 
has a skilled workforce. With very rare excep-
tions, over the roughly 15-years of modern 
Czech-Spanish business relations, no Span-
ish companies have left the Czech Republic. 
In many cases, Czech branches achieve bet-
ter results within Spanish groups. The Czech 
Republic can serve as a bridge to the growing 
markets in Eastern Europe. 

*Total EUR / Thousand

Grupo Antolín - plant in Chrastava
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A Revolution in Czech Taxes?
From 1 January 2008 the tax laws in the Czech Republic will change significantly. Tax reform will occur in a wide 
range of areas (for example, in income tax and VAT). However, this does not concern tax cuts, but only a transfer 
of the tax burden from direct taxation (personal and corporate income tax) to indirect taxation (VAT, consumption 

and environmental taxes). In other words, income will generally be subject to lower tax, but consumption will 
be taxed higher. In this article we will provide you with an overview of the most important changes and new aspects 

in the tax laws. What, then, can we expect beginning in January next year?

Personal income tax
In the case of individuals, this will lead 

to elimination of the progressive tax rate. 
From 1 January 2008 a flat tax rate of 15% 
will be introduced, with a further decrease 
to 12.5% in 2009. Tax will be calculated based 
on so-called super-gross wages (employees’ 
wages increased by 35%, i.e., the amount 
of the insurance contribution paid by employ-
ers). For employees, entrepreneurs and other 
self-employed persons, from the beginning of 
next year it will not be possible to deduct paid 
contributions for social security and health insur-
ance as items lowering the tax base. The lower 
tax rate used for super-gross wages will thus not 
necessarily result in higher net income.

Thanks to the newly introduced ceiling on so-
cial security and health insurance contributions, 
primarily taxpayers with higher incomes (annual 
income over CZK 1,034,880) will feel the posi-
tive effects of the change. Conversely, the range 
of incomes included in the assessment base will 
be expanded for calculation of insurance, which 
for those with average incomes could mean 
higher insurance contributions.

The above-mentioned changes in calculation 
of wages and insurance contributions will neces-
sitate upgrading existing payroll software, which 
must be done by the end of this year.

Corporate income tax
Companies will also encounter a reduced 

income-tax rate. Between 2008 and 2010, 
the corporate tax rate will fall by 5% (i.e., from 
the current 24% to 19% in 2010). In addition 
to this, several other changes, both favourable 
and unfavourable, will be introduced. For exam-
ple, elimination of maximum input price of pas-
senger cars for tax depreciation purposes (cur-
rently CZK 1.5 million) and the tax deductibility 
of costs incurred as a result of liquidating supplies 
of materials/goods will have a positive impact. 
On the other hand, a negative impact will be felt 
in connection with the introduction of new condi-
tions for application of rent in the case of financial 
leasing and extension of the minimum lease pe-
riod, and taxation of overdue or unpaid receiva-
bles, which are more than 36 months overdue.

Of course, the most significant change will 
appear in the area of thin capitalisation rules. 
Besides the reduced ratio of credits and loans 
with regard to equity capital, the low capitalisa-
tion threshold will newly relate to the financial 
costs of credits and loans and to some credits 
and loans from unrelated entities, i.e., to credits 
from banking institutions. This change will have 
a generally unfavourable impact on companies, 
which use foreign capital for their financing.

Changes to the VAT Act
From January 2008, the reduced VAT rate will 

be increased from the current 5% to 9%. This 
rate will apply, for example, to food, beverages 
and pharmaceuticals, municipal public transport, 
treatment and distribution of water, etc., and 
thus price levels can be expected to rise. The re-
duced tax rate will further be applied to so-called 
social accommodation (apartments up to 120 m2 
and houses with floor space of up to 350 m2).

Other taxes
In the area of taxation of gifts, an exemption 

will be introduced for gifts between direct rela-
tions. Also, in the case of inheritance tax a full 
exemption will be introduced for inheritances 
received by direct relations.

The package of reforms also contains three 
new acts in the area of environmental taxes. 
This concerns tax on the supply of electricity, 
natural gas and some other gases, and solid fuels. 
The payers of this tax will be the energy suppli-

ers. With regard to the relatively high rates, e.g., 
CZK 28.30/MWh for electricity, we can expect
a substantial increase in energy prices in the com-
ing years.

The main changes in the proposed 
amendment of the Income Tax Act

Personal income tax
• Introduction of a flat tax rate of 15% in 2008, 

to be reduced to 12.5% in 2009.
• Change of the method of calculating the tax 

base.
• Changes to tax relief.
• Elimination of the joint taxation of married 

couples.
• Elimination of the minimum tax base.
• Limitation of exemptions in the case

of the sale of stocks.
• Changes in exemptions for some incomes

of employees.
• Elimination of the tax deductibility of insur-

ance in the case of entrepreneurs and other 
persons.

• Introduction of a ceiling on employees’ insur-
ance contributions.

• Expansion of the range of persons who are 
obligated to pay health insurance premiums.

Corporate income tax
• Gradual reduction of the tax rate to 19% 

by 2010.
• Significant amendments of the regulations 

governing thin capitalisation rules including 
reduction of the ratio between equity capital 
and credits, and expansion of the application 
of these regulations to loans from unrelated 
entities.

• Introduction of an exemption for income from 
dividends and transfer of shares in cases set 
forth in the law.

• Elimination of the maximum limit of the entry 
price for writing off personal automobiles.

• Elimination of most tax advantages of financial 
leasing.

• Change of the regulations in the area of trans-
fer prices governing the stipulation of interest 
rates between related entities.

David Říha, Petr Vitovják
The authors work in the Tax and Legal Services 

Department of PricewaterhouseCoopers.
www.pwc.cz

>> Business Climate
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Construction of the so-called Blue Phase, 
in the total value of 1.56 billion crowns, took 
nearly two years. The university gained new 
spaces for an additional 160 employees and 
more than 1,400 students. “Roughly half 
of the total planned construction has been 
completed,” says Masaryk University’s bursar, 
Ladislav Janíček. 

Among the architecturally most interesting 
buildings in this phase is the University Cam-
pus Library, which is located at the intersection 
of the campus’s footpaths. The library forms 
the real heart of the whole university cam-
pus and is easily accessible,” says its manager, 
Zdeňka Dohnálková. The facility will pro-
vide library, information and other services 
not onl y for students and teachers, but also 
for the general public. Its total capacity, includ-
ing basement-level storage spaces, is designed 
for half a million volumes. Over 560 worksta-
tions are available in various types of study 
rooms, including those equipped with comput-
ers. An academic bookstore and dining facility 
are also located in the library building, which 
bears the name of Pavel Kohn, a Brno entre-
preneur whose heirs contributed to settling 
the question of ownership of the land needed 
for construction of the campus.

In the newly completed pavilions, the Fac-
ulty of Medicine has gained space for an Insti-
tute of Biology, Biochemical Institute, and In- Lobby of the new University Campus Library 

>> Focus on University

stitute of Pathological Physiology. The Institute 
of Biochemistry and Institute of Chemistry have 
been moved to the new pavilions constructed 
for the Faculty of Natural Sciences. The new 
spaces also house a joint teaching laboratory. 

All of the buildings and access paths are 
handicap accessible. The orientation system 
also takes hearing and visually impaired stu-
dents into account. Deaf students are served 
by standard visual and text navigation, whereas 
blind students are aided by three navigation 
elements including audio and tactile navigation 
and guidelines. 

In the newly completed pavilions, the Fac-
ulty of Medicine has gained space for an Insti-
tute of Biology, Biochemical Institute, and In-
stitute of Pathological Physiology. The Institute 
of Biochemistry and Institute of Chemistry have 
been moved to the new pavilions constructed 
for the Faculty of Natural Sciences. The new 
spaces also house a joint teaching laboratory. 

History and future 
of the university campus 

Construction of the university campus be-
gan in 2004. The first parts to be completed 
in September 2005 were the four pavilions 
of the Integrated Laboratory for Biomedical 
Technology, where 150 employees and 600 
students currently work. The next step was 
the construction of the Academic Education 
and Research Complex, whose first twelve 
structures were built within the recently com-
pleted Blue Phase. Construction of another 
19 buildings is under preparation within the 
Yellow-Green Phase, in which will be built a 

Masaryk University -Masaryk University -
Building the FutureBuilding the Future

Twelve new, modern buildings have been opened to serve the needs 
of students and employees of Masaryk University at the campus in Brno-
Bohunice. At the start of the academic year on September 17, 
the University Campus Library was ceremoniously opened, as were three 
pavilions for the Faculty of Medicine, four pavilions for the Faculty 
of Natural Sciences and a biomodels pavilion. Masaryk University, 
the second-largest university in the Czech Republic,thus took another im-
portant  step toward creating the most modern environment for its students.

Integrated Laboratory for Biomedical Technology (the first 
phase of construction of the new campus, opened in 2005) 

Illustrative photo
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new research centre, additional pavilions for 
the Faculties of Medicine and Natural Sciences, 
deans’ offices, two sports halls and pavilions 
for the Faculty of Sports Studies. This phase 
will also include the construction of a transport 
terminal at the main entrance to the campus. 
Total construction costs will amount to ap-
proximately 1.8 billion crowns. 

Upon completion in 2008, the campus will 
serve the needs of 5,000 students and 1,000 
university teachers and science-and-research 
workers of the Faculties of Medicine, Natural 
Sciences and Sports Studies. 

In the immediate surrounding area 
of the new university campus, 16 hectares 
of land have been reserved for future devel-
opment. By 2015 a new city district will grad-
ually take shape here, including the necessary 
infrastructure for university dormitories, din-
ing facilities, sports grounds, conference and 
social facilities, spaces for leisure activities, 
etc., in connection with commercial activities 
of a development and innovation character 
in particular. 

Tereza Fojtová
Spokesperson, Masaryk University

Located in Brno, Masaryk University was founded in 1919 and is currently the second-
largest university in the Czech Republic. Its nine faculties have over 4,200 employees and 
36,000 students. Each year, 17,000 people graduate from the university’s lifelong educa-
tion programmes. The number of students attending Masaryk University has nearly tripled 
since 1990, even though MU is the most selective university in the Czech Republic. Masaryk 
University manages assets valued at CZK 6.2 billion. Its total budget for this year amounts 
to CZK 3.5 billion in investment funds and CZK 2.5 billion in non-investment funds. 
More information is available at www.muni.cz and info.muni.cz.

Integrated Laboratory for Biomedical Technology (the first phase of construction of the new campus, opened in 2005) 

>> Focus on University

A
Completed part 
of the campus

B
Newly built part 
of the campus

C
Future facilities 
(dormitories, etc.)

D
Existing Brno Faculty 
Hospital

E
Future multipurpose 
hall 

F
Future business centre

1
Jihlavská Street

2
Kamenice Street

C

E

F
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A
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Masaryk University - general information

Ground plan of Masaryk University’s new campus
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Ústí: The Heart of Czech Industry
The Ústí region is located in the northwestern part of the Czech Republic on the border 

with the Federal Republic of Germany and neighbouring the Liberec, Central Bohemia and Karlovy Vary regions. 
The Ústí region is comprised of the former district cities of Děčín, Chomutov, Litoměřice, 

Louny, Most, Teplice and Ústí nad Labem.  The region covers an area of 5,335 km2 and has 
a population of 823,173, making it the fifth largest in the Czech Republic.

>> Region Focus

Source: Czech Statistical Office 2006, City Invest Czech 2006 - 2007

The Ústí region is tremen-
dously rich in natural beauty. 
Particularly attractive fea-
tures of the local landscape 
include the Labe waterway 
and the Bohemian Central 
Mountains, whose highest 

peak is Milešovka. The border with Germany 
is comprised of the largest part of the Krušné 
hory mountain range, which extends into 
the Karlovy Vary region. The northern bor-
der features a mountainous area in the Labské 
pískovce protected lanscape area with unique 
rock formations, gorges and towers. Due to its 
rich history of settlement, the region has a large 
number of historical monuments such as the ba-
roque chateau in Duchcov, the Osecký cloister 
and the Romanesque rotunda on Říp Mountain.  

A unique combination of developed 
industry and a healthy environment

The Ústí region is among the most indus-
trialised areas in the Czech Republic, with
a heavy concentration of mining (the region ac-
counts for approx. 70% of the total production 
of brown coal in the Czech 
Republic), glass (AGC Flat
G l a s s 

Europe), chemicals (Spolchemie, Setuza, Che-
mopetrol, Lovochemie), paper (Mondi Packaging 
Paper Štětí) and metal (Šrouby Krupka) produc-
tion. In the area of agriculture, viticulture (Roud-
nice nad Labem, Velké Žernoseky) and brew-
ing (Litoměřice, Velké Březno, Žatec – known 
around the world for the quality of its hops) are 
the dominant industries. 

In the second half of the twentieth century 
the Ústí region was tragically damaged by 
the devastating effects of brown-coal min-
ing. Although environmental protection was 
long neglected, since 1989 the environment 
has improved substantially. In terms of repair-
ing ecological damage, Ústí nad Labem is one
of the most successful cities in Central and East-
ern Europe. The key elements to this success 
have been the halting of unsustainable operations, 
intensive construction of waste-water treatment 
plants, desulphurisation of power plants, and 
re-cultivation programmes which have very rap-
idly enabled improvement of the environment 
in the city and its surrounding area to the stand-
ard European level. The Ústí region subscribes 

to the principles of permanent sustainable devel-
opment and environmental protection is among 
the top priorities in the region’s development. 
The environment has improved drastically 
and the city of Ústí nad Labem was recognised 
by the European Commission in 1999, 2000 
and 2001 for its efforts in this regard. 

Ústí nad Labem: A bustling 
and attractive regional capital

Ústí nad Labem is one of the most important 
cities in the Czech Republic. It is the administra-
tive, industrial and cultural centre of the Ústí 
region and is one of the most populous cities 
in the country. Located roughly one hour from 
Prague, Ústí nad Labem lies in the hilly, pictur-
esque landscape of the Bohemian Central Moun-
tains on the banks of the Labe River. Even though 
it is a bustling industrial city, its surroundings 
feature a wide range of natural locations suitable 
for hiking and other forms of active relaxation. 

Ústí nad Labem has always been connected 
with manufacturing and trade. In the past two 
centuries, Ústí has been among the economi-

Christmas in Ústí nad Labem

Rock formations

Basic Data

Area: 5,335 km2

Population: 823,173

Population density: 154 (persons/km2)

Unemployment (June 2007): 11.9%

GDP (2005): EUR 5,894 mil. 

Regional capital: Ústí nad Labem

Romanesque rotunda on Říp Mountain
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cally strongest and industrially most active cities 
in the Czech lands. 

The city’s traditional industrial sectors are 
chemicals, food and engineering. The larg-
est company in the city (since 1856) is Spolek 
pro chemickou a hutní výrobu (Spolchemie). 
The second-largest industrial enterprise is 
SETUZA. Engineering and metallurgy have 
been developing in recent years thanks 
to the inflow of new investments from abroad. 
Thus the city’s longstanding companies 
have been joined by important new indus-
trial enterprises such as METAL, a member 
of the Kolbenschmidt Pierburg AG group and, 
since 2002, Black & Decker (Czech).

An important transport 
and communications hub

The city’s location is very favourable in terms 
of economic development, as it offers a combina-
tion of proximity to several industrial centres and 
excellent transportation conditions. Only a few 
Central European cities can boast such transport 
accessibility – Ústí nad Labem is an important 
transport and communications hub not only for 
the Czech Republic, but for Europe as a whole. 
Important national and international highway, 
rail and water routes intersect here. The city 
lies on the main Vienna-Prague-Berlin-Hamburg 
railway. The last 16-kilometre section of the D8 
highway from Prague to Dresden is being com-
pleted, which will link the city to the Europe-
wide road network. The Labe River is connected 
to the Western European waterway network, 
allowing access to Germany, Benelux, northern 
France and important sea ports. For air transport 
– both passenger and cargo – it is possible to use 
two major international airports located nearby, 
in Prague and Dresden (Germany).

Continually developing 
higher education

The University of Jan Evangelista Purkyně 
plays an important role in the social, cultural and 
scientific life of Ústí nad Labem. The university 
currently has seven faculties: Social and Econom-
ic Studies, Applied Arts and Design, Pedagogy, 
Natural Sciences, Environment, Manufacturing 
Technologies and Management, and Humanities, 
as well as two institutes – the Institute of Slavonic 
and Germanic Studies and the Institute of Health 
Studies. Over the years, the university has gradu-
ally expanded its offer of study programmes and 
science, research and development, and arts 
activities. Further progressive development is 

expected in the area of developing cooperation 
with the private sector. Today mainly the techni-
cal and natural-sciences faculties cooperate with 
companies and this cooperation will continue
to develop in order to ensure the transfer
of know-how from the university environment 
and thus positively impact the development
of the Ústí region’s innovation potential. The re-
sults of research and development should also 
contribute to the establishment of a science
and technology park, technology-transfer centre 
and a business incubator. 

Several other universities also have field labo-
ratories in the region, including the Czech Tech-
nical University, Institute of Chemical Technol-
ogy, Charles University, Czech University of Life 
Sciences Prague, Technical University of Ostrava, 
and the Banking Institute.

Industrial sectors in the region by revenues (total CZK 193,664 million in 2004)

Favourable conditions for investors
The city of Ústí nad Labem intensively supports 

the preparation of industrial zones for the launch 
of investment projects, their documentation and 
construction of infrastructure, and endeavours
to find suitable investors for these zones. The city 
offers infrastructure, land and buildings, as well 
as a skilled and inexpensive workforce. Specific 
projects can count on the possibility of receiving 
state investment incentives.  

Besides the regional capital, the entire Ústí 
region has available a full range of successfully 
developing industrial zones. The most signifi-
cant of these is the Triangle strategic industrial 
zone in Žatec, which covers an area of 365 
ha and received the “Zone with the Greatest 
Social Benefit” award in 2006. IPS Alpha Tech-
nology Europe (a producer of LCD monitors) 
and Hitachi Home Electronics (flat-screen 
televisions) have already begun production 
in the Triangle zone. Other industrial zones 
around the region (in Kadaň, Ústí nad Labem, 
Most, Krupka, Rumburk, Lovosice, etc.) are 
occupied by important global investors (see 
table).

There are many reasons to invest in the Ústí 
region, including the local industrial tradition, 
good infrastructure, a well-developed trans-
portation network, a skilled workforce, rela-
tively low labour costs, a developing system 
of higher education and improving environment.

Alena Chodovská, General Director
Ústí nad Labem Office,  CzechInvest

>> Region Focus

Selected investors in the Ústí region

1 - Production of chemical substances, 
preparations, pharmaceuticals 
and chemical fibres 43%

2 - Production of other non-metallic 
mineral products 10%

3 - Production of vehicles and transport 
equipment 8%

4 - Mining of mineral raw materials 7%

5 - Production of pulp, paper and paper products; 
publishing and printing 7%

6 - Production of base metals and metal products 6%

7 - Production of food and beverages, tobacco products 5%

8 - Manufacture and repair of machinery and equipment 
not shown elsewhere 4%

9 - Production and distribution 
of electricity, gas and water 3%

10 - Other 7%

1
2

3

4

5
6 7 8 9

10

Contact to CzechInvest’s 
Ústí regional office:

Mírové náměstí 34
400 02 Ústí nad Labem

Phone: (+420) 475 201 158
Fax: (+420) 475 201 135 

E-mail: usti@czechinvest.org

Bridge across the Labe River in Ústí nad Labem

Source: CzechInvest

Source: CzechInvest, 2007

Investor Sector Country of origin Investment (CZK mil.)
Nemak automotive Mexico 11,361
Knauf Insulation plastics Germany 2,944
Tivall  food Israel 2,940
AGC glass Japan 2,826
Koito automotive Japan 2,634
IPS Alpha Technology electronics Japan 2,600
Hitachi electronics Japan 2,500
Eaton automotive USA 1,695
Tokai Rika  automotive Japan 1,621
Benteler Automobiltechnik automotive Germany 1,574
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The Czech Republic on LCD 
Screen: IPS Alpha & Hitachi

The former military airport near Žatec, 80 kilometres northwest of Prague, is brimming with energy. 
Figures in white space suits bustle around in an airtight building, manufacturing LCD modules. 
In another building, recently hired workers learn how to assemble TV sets on newly installed 

production lines. Outside, construction companies hurry to finish green areas and other fittings. 

IPS Alpha
IPS Alpha is a joint venture established 

by Hitachi, Matsushita and Toshiba in 2005
to produce LCD TV panels. IPS stands for In-
Plane-Switching, a technology known for wide 
viewing angles with minimal colour shifts and 
contrast ratio degradations in off-axis viewing. 
IPS Alpha began mass-producing IPS LCD pan-
els in May 2005 in Japan. The Czech plant has 
the capacity to manufacture two million 32” 
LCD panels annually, two-thirds of the compa-
ny’s planned capacity. 

IPS Alpha considered several locations
in the Czech Republic, Hungary, Poland and 
Slovakia for the project. The Triangle zone was 
selected in May 2006 based on its favourable 
location near one of the main future customers,
the Panasonic plant in Plzeň, and the high un-
employment and industrial tradition of the Ústí 
region. The start of mass production was origi-
nally scheduled for October 2007 but as a resul
of an accelerated construction work it started 
in July, nearly four months ahead of schedule. 
At the time of the official opening, the compa-
ny had already hired nearly 1,000 employees, 
which is half of the planned total.  

Hitachi
The Japanese electronics giant Hitachi 

(356,000 employees) decided to invest next 
to IPS Alpha to take advantage of synergies and 
logistical efficiency. By 2008, the company plans 
to produce 140,000 LCD and plasma TVs and 
200,000 plasma-panel modules per month. Hi-
tachi began hiring a bit later than IPS Alpha and 
at the time of its official opening had only 300 
employees, though the number should reach 
1,500 by 2008-2009. 

Furthermore, Hitachi announced that 
it will establish a design and R&D division
in the Czech Republic to meet local require-
ments such as digital broadcasting, and strength-
en its development capabilities in cooperation 
with the R&D division of Hitachi Europe. 

In order to assist both companies and oth-
er existing and newly incoming companies
in the region with finding suitable workers, 
CzechInvest and the regional government ar-
ranged a series of meetings with local schools 
and universities, labour offices, municipal rep-
resentatives and other concerned entities. Dis-
cussions resulted in schemes to develop human 
resources in the Ústí region. Due to the strong 
publicity of both investments, IPS Alpha and 
Hitachi received more than 4,000 job applica-
tions before they even started recruiting. 

Intense competition 
Construction of both plants was com-

pleted ahead of schedule and in time to meet 
the growing demand for TVs on the European 
market. Greater demanded for TVs is generated 
in the second half of each calendar year by a ratio 

This was the usual picture for nearly four months. 
On 10 October 2007, however, there was even 
more activity on the site: catering company em-
ployees were preparing meals and drinks, two 
company directors were preparing to greet their 
superiors, Czech and local government repre-
sentatives and other guests. This was the official 
opening day for IPS Alpha Technology Europe 
and Hitachi Home Electronics (Czech), two Jap-
anese companies which 16 and 15 months ago, 
respectively, announced their decision to invest 
in the Triangle Strategic Industrial Zone.  

Triangle Strategic Industrial Zone

The Triangle Strategic Industrial Zone is 
located in the Ústí region, on the border 
of three districts: Louny, Chomutov and 
Most. The nearest town is Žatec, for 
which the airport was originally named. 
The airport was established there before 
the Second World War and underwent 
subsequent expansion, including construc-
tion of a paved runway during the Cold 
War.  The Czech air force left the airport 
in 1993 and in 1997 the government ap-
proved transfer of the airport to the Ústí 
region and its conversion into an industrial 
zone for large industrial projects. 

Between 2002 and 2006, CZK 443 
million (approx. EUR 13 million) was in-
vested from national and regional sources 
in the demolition of old buildings, removal
of the runway and environmental cleanup. 
A further CZK 2 billion (approx. EUR 70 
million) of public funding is being invested 
in transport infrastructure improvements 
in and around the zone. 

IPS Alpha and Hitachi are the first inves-
tors in the Triangle zone, which is primarily 
designed for investors from the manufac-
turing industry, business support services 
(IT, customer support centres, shared serv-
ices, high-tech repair operations) and tech-
nology centres (R&D operations, design 
centres). Its owner, the Ústí regional gov-
ernment, operates the zone. The total area 
of the zone is 365 hectares (900 acres). 

Former military airport near Žatec

Opening ceremony, IPS Alpha & Hitachi

Opening ceremony, IPS Alpha & Hitachi
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comprise a similar wave of investment from 
Asia. The newly built LCD/plasma television 
plants will reach their full production capacity 
during 2008-2009, making it economically vi-
able for suppliers to follow them. 

Initial examples have already appeared 
in the Czech Republic. Nitto Denko, a Japa-
nese supplier of optical films for LCD pan-
els, is investing USD 25 million in the con-
struction of a manufacturing facility in Brno. 
The plant will be completed in the first half of 
2008 and create 80 new jobs. Hitachi Transport 
Systems reached on agreement in October 
to purchase 51% of the Czech logistics com-
pany ESA. BenQ’s Brno plant will reportedly 
begin producing LCD modules for its sister 
company AU Optronics in the fourth quarter 
of 2007. Slovakia has announced that seven 
suppliers will invest near the new Samsung 
LCD module plant in Trnava. The Czech Re-
public’s central location within the cluster 
of new LCD/plasma monitor production facili-
ties in Central Europe makes it an ideal loca-
tion for companies who supply parts and serv-
ices to the companies in the cluster. 

ed.

of about 40:60 worldwide, as many households 
buy new TVs for Christmas. A wave of rollouts 
of digital broadcasting in many European coun-
tries and upcoming events of global interest such 
as the 2008 Summer Olympic Games are also 
major drivers behind the rapid increase in de-
mand for flat-panel digital televisions. 

IPS Alpha and Hitachi are thus not the only 
companies building LCD/plasma screen or tele-
vision plants in Europe. Matsushita’s Panasonic 
plant in the Czech town of Plzeň switched from 
production of standard CRT TVs to flat-screen 
TVs in early 2006. The Chinese firm Changhong 
completed its TV assembly plant in Nymburk, 
east of Prague, earlier this year. The Taiwanese 
companies FIC, Tatung, Foxconn and BenQ al-
ready manufacture flat-screen computer moni-
tors and televisions in their Czech plants. Multi-
display, the former LG Philips Displays plant 
in Hranice, will reportedly end the production 
of jumbo-size CRT screens in 2008 and switch 
to manufacturing flat panels.

Poland has also seen the construction of sev-
eral LCD/plasma television and monitor plants:  
LG and Toshiba have built plants in Wroclaw 
and Sharp and Orion completed construc-
tion of factories in Torun earlier this year. JVC, 
Funai, Jabil, TPV and Humax have are also 
building new TV or monitor assembly capaci-
ties in Poland. In Slovakia, Samsung and Sony 
are building new plants in Trnava and Nitra, 
respectively. Central Europe is thus poised to 
become the European hub for the manufac-
ture and assembly of flat panels, televisions and 
computer monitors. 

Another wave of investment? 
An earlier large manufacturing investment 

in the Czech Republic, Toyota Peugeot Cit-
roen Automobile (TPCA), was followed by 
some 20 investments by Japanese automo-
tive component manufacturers who came to 
the Czech Republic between 2002 and 2005 to 
establish new production facilities on greenfields 
to supply TPCA and other car manufacturers 
in Europe. Companies supplying components 
to television and monitor producers could 

Illustrative photo, IPS Alpha

Industrial and Logistics Projects: 
LCD/plasma screen/tv/monitor manufacturing plants in Central Europe

IPS Alpha & Hitachi milestones

February 2006 First contact between IPS Alpha and CzechInvest
31 May 2006  Decision of IPS Alpha to invest in the Czech Republic announced
15 June 2006 IPS Alpha Technology Europe incorporated
1 July 2006 Ústecky Region Council approves sale of land to IPS Alpha 
July 2006 Start of preparatory works in the Triangle Zone
12 July 2006 Decision of Hitachi to invest in the Czech Republic announced
12 July 2006 Ústecky Region Council approves sale of land to Hitachi 
August 2006 Building permit, start of construction
September 2006 Start of recruitment by IPS Alpha
18 September 2006 Roof-raising ceremony at IPS Alpha
2 October 2006 Hitachi Home Electronics (Czech) incorporated
February 2007 Hiring of operators begins
30 April 2007 Relocation from temporary offices in Chomutov to Triangle
May 2007 Start of machinery installation, test production 
25 June 2007  Start of mass production
10 October 2007 Official start of production at both IPS Alpha and Hitachi
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The Seventh Annual “Business Property of the Year” 
Awards Bring Recognition to Successful Projects

At the beginning of October, the 2006 Business Property of the Year awards were 
presented in the elegant spaces of Slovanský dům in Prague. The seventh annual edition 
of this prestigious competition was organised by the Association for Foreign Investment, 
CzechInvest, and the Partnership for Support of Foreign Direct Investment in the Czech 
Republic, which was the main partner of the project. The guarantor of the awards was 
Martin Říman, Minister of Industry and Trade of the Czech Republic.

Business Property of the Year 2006 wa
a continuation of the previous Industrial Zone
of the Year awards. The change of the name and 
logo of the event this year opened a new chap-
ter in the history of this competition. The reason 
for the change was explained by Roman Čermák, 
CEO of CzechInvest: “The new name of the com-
petition reflects changes in the Czech economy.

 Only a few years ago, large industrial zones 
that employed thousands of people were of pri-
mary importance. Today, however, the Czech 
Republic has the luxury of being able to concen-
trate on relatively smaller yet more interesting 
investments in demanding technologies and 
services.”

Nošovice: Industrial Zone 
with the Greatest Economic Benefit

Real estate projects whose preparation was 
completed between the beginning of 2006 and 
the middle of 2007 were eligible for this year’s 
competition, as were those for which at least 
one investor in the manufacturing industry 
or business support services and technology cen-
tres sector announced an investment during this 
period. Prizes were awarded in four categories: 
Industrial Zone with the Greatest Economic 
Benefit, Brownfield of the Year, Business Prop-
erty with the Greatest Benefit for the Develop-
ment of Applied Research, and Business Property 
Manager of the Year. In the Industrial Zone with 
the Greatest Economic Benefit category, 
the winners were the Pardubice Municipal In-
dustrial Zone in third place and the Kutná Hora-
Na Rovinách Industrial Zone in second, with 
the Nošovice Industrial Zone taking the top 
honours. The basic criterion for nomination in 
this category was the quantitative economic 
benefit that the given zone contributed to the 
development of the economy and improvement 
of the quality of life in the Czech Republic.
The Nošovice Industrial Zone is one of the largest 
zones in the country. Its most significant investment 
is the carmaker Hyundai’s manufacturing plant.

Brownfield of the Year award 
goes to Třinec 

The Třinec-Baliny Industrial Zone took first 
place in the Brownfield of the Year category, 
which illustrates the Czech Republic’s strategy 
of motivating owners of old industrial sites and 

other disused properties to regenerate and pre-
pare them for renewed use. The Třinec-Baliny 
Industrial Zone lies in the immediate vicinity
of the Třinec ironworks, which allows it to 
make full use of the existing industrial potential
of the region. Another favourable aspect of the 
zone is its location on the railway to Slovakia and 
its close proximity to the Polish border. The sec-
ond- and third-place winners in this category were 
Centec Automatika in Hořálev and the Vsetín-
Maštaliska business incubator, respectively.

Technology centre in Zlín recognised 
Prizes were also awarded in the category 

Business Property with the Greatest Benefit for 
the Development of Applied Research, in which 
were assessed existing science and technology 
parks, business incubators, technology parks, 
and innovation centres focused on the area
of science, technology, innovative business and 
professional training. The winner in this catego-
ry was Technologické a inovační centrum in Zlín, 
which is a joint project of Tomáš Ba�a University 
and the Zlín region. Regionální centrum koop-
erace in Slavičín and Ingersoll-Rand Equipment 
Manufacturing Czech Republic in Hostivice took 
second and third place, respectively. The suc-
cess and quality of a business property depends 
on the professionalism of its manager. Thus,
a Business Property Manager of the Year award 
was presented as part of this year’s competi-
tion. Hana Svobodová of Pardubice City Hall 
received the award. 

 ed.

Technologické a inovační centrum in Zlín, winner of the Busi-
ness Property with the Greatest Benefit for the Development 
of Applied Research category (from left: Lenka Kostrounová, rep-
resentative of ČSOB, general partner of the Association for For-
eign Investment; Roman Čermák, CEO of CzechInvest; Daniela 
Sobieská, director of the winning company)

>> Events

Winners of the 2006 Business Property of the Year awards
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Prague Once Again at the Centre 
of the Microelectronics World

The fifth annual International System & SoC Forum was held at the Crowne Plaza Hotel in Prague 
from 10 to 12 October 2007 under the auspices of the Ministry of Industry and Trade of the Czech Republic 

and CzechInvest, the country’s investment and development agency. The event was focused primarily 
on trends in the development of the semiconductor industry and featured the participation of top managers 

from a range of renowned companies in the semiconductor field.

to cut costs in connection with the growing 
expenditures on research and development 
of their products. Areas in which room can 
be found for greater efficiency and saving was 
the subject of the first block of presentations 
focused on opportunities in the semiconduc-
tor industry. 

Scott McGregor of Broadcom Corpo-
ration opened this block of discussions with 
an informal discussion titled Now to 2010 on 
his personal views on development in the mi-
croelectronics sector. This was followed by 
a discussion about efficient product-R&D strate-
gies led by John Heugle of austriamicrosystems, 
which is a design centre and manufacturer 
of analogue ICs for a wide range of products. 
He spoke about re-using existing IP-platforms 
in future derivate products, which could mini-
mise development costs and time-to-market. 

In the block of discussions under the name 
Market Outlook, representatives of Future 
Horizons provided an overview and analysis 
of the current semiconductor market. Fu-
ture Horizons has been involved in analysing 
the semiconductor industry for more than 
40 years and is well known for its annual and 
monthly reports and forums. Malcolm Penn, 
chairman and CEO of Future Horizons, 
spoke about the development of the market in 
the third quarter of 2007 and about expected 
development in the final quarter of the year. 
Future Horizons’ prediction methodology 
is based on analysis of the economy, IC unit de-
mand, wafer fab capacity and industry percep-
tion and the mutual relationship thereof. This 
was followed by an overview of the fabless 
and chipless markets provided by Chris Ryan, 
Industry Analyst at Future Horizons. This 
overview provided delegates with information 
about the progress of top fabless and chipless 
semiconductor companies. Mike Bryan, CTO 
of Future Horizons, who discussed the chal-
lenges and opportunities for companies enter-
ing all subsectors of the semiconductor indus-
try, concluded the analytical segment. 

The second day of the conference opened 
with a block of technical discussions under 
the name Riding the SoC/Systems Revolution. 
It featured a discussion about internet-con-
nection opportunities, which was led by John 

Scarisbrick of Cambridge Silicon Radio. 
This was followed by a presentation about 
the semiconductor industry’s for 3D IC de-
sign in the 21st century, which was given 
by Rudy Lauwereins of VP Nomadic Embed-
ded Systems. Within this block, Rich Goldman, 
vice-president for strategic market develop-
ment at Synopsys, gave a talk on problems 
associated with the changing global climate, 
during which he pointed out the possibility 
of saving energy through the use of sophisti-
cated solutions in the area of microelectron-
ics. The conference concluded with closing 
remarks by Vladimír Haasz, vice-chairman 
of the R&D Council of the Czech Repub-
lic and Malcolm Penn of Future Horizons.  

The fifth annual International System & 
SoC Forum was a good occasion to get 
a general overview of semiconductor mar-
ket. Along with growing customer demand in 
consumer electronics and other areas, there 
is room for implementation of exceptional 
solutions in the area of IC design. The forum 
provided an opportunity to take a closer be-
hind-the-scenes look at the semiconductor 
industry and brought to light future trends 
of its development. It was also a chance
to meet qualified specialists and top manag-
ers from companies in the semiconductor in-
dustry and to discuss with them new trends 
on the semiconductor market. That the or-
ganisers of the conference chose Prague 
for the second time in only a few years as 
the site of such an event illustrates the fact 
that the Czech Republic is a strong player 
in the area of microelectronics.

Jakub Ruml, CzechInvest

Approximately fifty participants took part 
in the conference, which was organised by 
Future Horizons, a leading consulting firm 
in the area of microelectronics. Those in at-
tendance included representatives of private 
companies operating in the area of micro-
electronics, journalists and specialists from 
the academic sphere. Companies such as AMI 
Semiconductor, Silicon & Software Sys-
tems, XMOS Semiconductor, NXP Semi-
conductors Ltd., ICERA, Silicon Corpo-
ration, Cadence Design Systems, Amkor 
Technology and Accent were represented 
at the conference. Representatives of the 
microelectronics departments of the Czech 
Republic’s two largest technical universities, 
the Czech Technical University in Prague and 
the Brno University of Technology, were also 
on hand for the event. 

The forum unofficially began on Wednes-
day, 10 October, with an informal meeting 
of all attendees in the form of a welcome dinner. 
The conference itself began a day later with 
the opening address delivered by Minister
of Industry and Trade Martin Říman. In his 
remarks, the minister highlighted the Czech 
Republic’s position as a country that is able to 
offer a quality environment for development 
and manufacture of products at the highest 
technical level. Alexandra Rudyšarová, di-
rector of CzechInvest’s Investment and Ap-
plied Research Division, spoke on behalf of the 
agency. 

The conference was divided into six se-
quential blocks. It is currently necessary for 
firms in all sectors to seek out opportunities 

>> Events

Malcolm Penn, chairman and CEO of Future Horizons, 
during his discussion on market developments. 

Minister of Industry and Trade Martin Říman
during his opening address.
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Come Join Us in Our Wine Cellar!

The natural conditions of the Moravian and 
Bohemian wine-producing regions of the Czech 
Republic, which are located on the northern 
border of the wine-producing area in Europe, 
provide the prerequisites for making wines of 
outstanding quality, especially due to their spicy, 
full body and delicate expression of gentle aro-
matic agents. The wine-making tradition in the 
Czech Republic dates back to Roman times when 
the first vineyards were planted in what is now 
Pálava in southern Moravia. Since then, wine has 
never left the land. At present, more than 18,000 
wine growers work in the region’s vineyards, 
which cover an area exceeding 19,000 hectares. 

Bohemian and especially Moravian vineyards 
produce wines of endless diversity, exceptional 
for their fruity taste, zest, wide spectrum of bou-
quets and typically full body. Villages in the wine-
growing regions boast rows of picturesque wine 
cellars to which they owe their specific local 
colour. Nowhere else in the world will you find 
so many small wine cellars as in southern Mora-
via, where local people produce and store wine 

for their own consumption as well as for the joy 
of their guests. 

As for wine varieties, the most widespread are 
white wines, specifically Grüner Veltliner (Velt-
línské zelené), Müller-Thurgau, Italian Riesling 
(Ryzlink vlašský), Pinot blanc (Rulandské bílé), 
Rheine Riesling (Ryzlink rýnský), Malvasia (Velt-
línské červené rané), Neuburg (Neuburské), 
Tramín, Suvignon, Chardonnay, Moravian Mus-
cat (Muškát moravský) and Pinot gris (Rulandské 
šedé). The red varieties include St. Lawrence’s 
(Svatovavřinecké), Frankovka, Zweigeltrebe, 
Blue Portugal (Modrý Portugal), Pinot noir (Ru-
landské modré) and André.

The Bohemian wine region is among the most 
northerly in Europe and nowadays the main wine-
producing area is around Mělník, Litoměřice and 
Most. The Moravian wine region is divided into 
four sub-regions. The westernmost is Znojmo, 
where the typical wine variety is Veltlínské ze-
lené, made world-famous by the Šobes vine-
yard in the conservation area of Podyjí National 
Park. To the east lies Mikulov, from which comes 
the excellent Ryzlink Vlašský. The third sub-re-

gion is Velké Pavlovice, known by Moravian wine 
makers as the heart of red wines. In the east, near 
the border with Slovakia, we find Slovácko. Here 
all the folk traditions are still maintained, and run-
ning into a parade of people in folk costume dur-
ing one of the celebrations is not at all rare.

However, enjoying a glass in a hotel restaurant 
provides only a hint of the pleasure to be had 
from Moravian or Bohemian wine. Those who 
would like to get to know the local viniculture 
directly in wine cellars will probably appreciate 
wine-related programmes prepared for tourists 
especially in the Znojmo and Mikulov regions. 
Many travel agencies offer thematic routes com-
bined with wine tasting and visit to ethnographi-
cal events and wine celebrations. Every village or-
ganises at least one winemaking folk event during 
the year. If you prefer to take private discovery 
tours off the beaten path, bring a bike or rent one 
on the spot. Over a thousand kilometres of cy-
cling trails wind between the vineyards on quiet 
roads over well-marked terrain. Tourist informa-
tion centres provide maps and guides. 

For more information about 
Bohemian and Moravian wine,

visit www.wineofczechrepublic.cz

Those who are pressed for time and would 
nevertheless like to become familiar with 
the production and quality of Moravian and Bo-
hemian wines are recommended to visit the Na-
tional Viniculture Centre and the National Wine 
Showroom at the UNESCO-listed Valtice Cha-
teau located in South Moravia. Here you can taste 
the hundred best wines from the premier national 
wine competition in the Wine Salon of the Czech 
Republic exhibition. Na zdraví! (Cheers!)

ed.

Long before sitting down at a restaurant table and discovering 
the traditional Czech cuisine distinguished by a great variety of dishes, 
gourmets visiting the Czech Republic usually do not hesitate to order 
the must-have drink, regardless of the meal: pivo (beer). As Czech beer 
enjoys such mass popularity, it seems to overshadow another divine 
beverage with a long and glorious tradition rooted deeply in the country: 
Czech and Moravian wine. Let’s have a taste!

Mělník

Wine cellars

>> Living Czech

Illustrative photo

Vineyards in southern Moravia, Pálava
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■ Triangle Strategic Industrial Zone
www.triangle-city.cz

■ Regional Authority of the Ústí Region
www.kr-ustecky.cz
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■ Masaryk University
www.muni.cz

■ Bohemian and Moravian wine
www.wineofczechrepublic.cz
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